
 Tipping Your 
Wedding Vendors

A  Q U I C K  G U I D E  T O



O ur B igge st Rule of 
Thumb:
T I P P I N G  I S  A LWAY S  W E LC O M E ,  B U T  N E V E R  E X P E C T E D !

Generally, you don’t need to tip the business owner, just the 
employees. From our perspective, our package price covers all of our 
overhead, expenses, services, etc. But if you feel like we went above 
and beyond, feel free to ignore this rule! 

G eneral  Tipping 
Guideline s
H A I R  +  M A K E U P :  1 8 - 2 0 %

Provided after the service is complete.

C AT E R I N G :  1 8 %

Often included in the contract and the final bill.

B A R T E N D E R S :  1 5 - 2 0 %  or  Tip  Jar

Calculate tip based on the final alcohol bill. If your bartenders are contracted 
through the venue, gratuity is most likely included on the bottom line. Make 
sure to check in with your venue or review your contract to find out.

P H OTO G R A P H E R / V I D E O G R A P H E R : Personalized Gift or flat $100-200 

At the end of the reception or after return from your honeymoon. If they 
provide a second shooter, it’s considerate to offer them a small token of 
appreciation as well.

W E D D I N G P L A N N E R : Personalized Gift or flat $100-200

At the end of the reception or after return from your honeymoon.
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T R A N S P O R TAT I O N :  1 5 %

Often included in the contract and the final bill.

M U S I C I A N S / L I V E  B A N D :  1 5 %  o r  $ 2 5 - 5 0 /person

At the end of the ceremony or reception.

D J ’s :  1 5 %  o r  $ 1 0 0 - 1 5 0

At the end of the reception.

D E L I V E R Y / S E T- U P  V E N D O R S  O N  S I T E :  $ 2 5 /person (optional)

Florists, cakes, rentals, etc. Given after drop-off or setup.
 

S ome of the B e st “ Tips” Are 
O nline
Truly, the best tip ever? Leaving reviews far and wide! Sharing how much you loved your 
experience with a vendor by leaving a review is the ultimate thanks. Customers rely on 
these honest opinions when wedding planning, and your kind words could help persuade 
them to book!

If your vendor has an online presence, leave them a review on:

FAC E B O O K
G O O G L E
T H E  K N OT
W E D D I N G  W I R E
Y E L P
T H E I R  W E B S I T E


